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CIGARETTE 

MERCHANDISING 

PROGRAM 


Soi rce: https://www.industrydocuments.ucsf.edu/docs/yjhyOOOO 


51847 6527 












This program provides increased security for 
your cigarette cartons while reducing customer 
confusion about cigarette pricing 

Improve your merchandising of value-added 
offers, price-value brands and tobacco products 

'Less franchisee split in franchise areas 


51847 6528 
























BENEFITS 


~ Improves merchandising of: I 

* value-added cigarette offers L 

* price-value brand single packs 

* tobacco products 

~ Reduces carton inventory from 510 to 95 
~ Improves carton security 

Source: https://www.industrydocuments.ucsf 























PERMANENT LOCATION 


~ A permanent location for: 

• AH value-added cigarette offers 

• All price-value single packs 

• Leading brands cartons 

• AH tobacco products 




Number 2 endcap location required’ 


~ 60 inches tall, 42 inches wide and 
38 inches deep 


~ Two shelves for value added offers... 

• Top shelf shared by Phillip Morris 

» tnd RJ Reynolds 


• Bottom shelf can be divided into 
3 offers: 

- Phillip Morris far left third 

- RJ Reynolds far right third 

- Other cigarette companies 
middle third 

- 48 facings of single packs of price-value 
cigarettes... 

• 16 facings of Phillip-Morris 

• 16 facings of RJ Reynolds 

• 16 facings of Brown & Williamson 

(or 12 facings of Brown & Williamson and 
and 4 facings of lorillard) 

~ 44 facings of leading brand cartons with 
95 carton maximum 

• 28 front facings for Phillip Morris 

• 10 side facings for Phillip Morris 

• 6 side facings for RJ Reynolds 


Source: https://www.industrydocuments.ucsf.edu/docs/yjhyO( : 


51847 6530 










~ Less counter area used for the display 
~ Lower, cleaner display shape 
- Less inventory (183 packs vs, 322) 


SPECIFICATIONS 


~ This will be the only counter cigarette display 
used, It will be dedicated to the full value 
brands of Phillip-Morris and RJ Reynolds 
cigarettes and will wrap around the #1 register 
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- Trays are 5 packs deep on bottom and 4/3 
packs deep on top 


~ Inside display is 3 trays high, 11/8/5 facings for 
Phillip-Morris and no header 

~ Front display is 2 trays high, 9/9 facings for 
RJ Reynolds with header 




Source: https://www.industrydocuments.ucsf.edu/docs/yjhyOO.00 


51847 6531 





















Retrofit on existing overhead pack unit with 
extra lighting added to the back of the unit 

Limit of 16 inches x 13 inches on corner of 
unit for Mariboro signage 

Signage area above number 1 register for 
pricing information 

Signage facing front window can be used for 
whatever 7-Eleven wants 

(except competing cigarette offers or companies) 


Source: https://www.industrydocuments.ucsf.edu/docs/yjhyOOOO 
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How would you like to receive RDA's up to 
$535*/montn, totaling $6,420* per year? 

‘less franchisee split in franchise areas 


PROGRAM REQUIREMENTS 


To participate in the cigarette merchandising 
program, please review the list of 
requirements below; then sign and stamp the 
bottom of this form and return to your 
Field Consultant. 

• Keep all value-added offers and price- 
value single packs on the CVC only 

• Use all the new fixtures for a 
minimum of two (2) years 

• Accept no other cigarette counter 
displays 

• Install the RJR clock in a highly 
visible location 

(Back wall across from the front door or above the 
cold vault) 

Tur Hert 


Designate which model register Is In the store; 

D Norand Register O TEC Register 


m IWANT10 PARTICIPATE IN 

THE CIGARETTE MERCHANDISING 
PROGRAM AND I AGREE TO ALL 
| REQUIREMENTS. 


Store Manager/Franchisee Please print 
Signature 

_____________ Store Stamp 

Date 


Field Consultant Signature 


Date 
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Source: https://www.industrydocuments.ucsf.edu/docs/yjhyQOOO 


51847 6533 
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PROGRAM REQUIREMENTS 


To participate in the cigarette merchandising 
program, please review the list of 
requirements below; then sign and stamp the 
bottom of this form and return to your 
Field Consultant. 

• Keep all value-added offers and price- 
value single packs on the CVC only 

• Use all the new fixtures for a 
minimum of two (2) years 

• Accept no other cigarette counter 
displays 

• Install the RJR clock in a highly 
visible location 

(Back wall across from the front door or above the 
cold vault) 


Source: https://www.indi •ydocuments.ucsf.edu/does/y|hyOOOO 
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